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PROMOTION AND INFLATION is the answer in a word.
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SECTION THREE

There’s a Line That Will Create a

And Guaranteed for One Year Absolutely

§ensation in Automobile Circles

ricc of 1911 Model E-M-F “30” $1000 f

I’s Our Answer to the “Bargain Day’’ and ““Automobiles at Half Price’’ Advertisements You’ve Been Reading of Late. Also
We Give Herein Some Facts About the Present Automobile Situation—Especialiy Prices.

As Always, We Make It Openly— Take the Public Into Our Confidence and, Having Nothing Oursclves to Conceal, Tell Some
Things Some Other Makers Would Prefer to Have Left Unsaid.
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urs, fh\t‘!'l\ CAr sold 18 ong ) ) nd the A Lia upit
S0 WE ARE GOING TO TELL YOU frankly the reasons whie [ \p buy these so-called “* bars ) ater i hey ) pa mox tha
the reasons why it 1s advisable, as well a8 possible fo to ti market pr tor le ! Lt 1
'L tias steriing produet $250 from the former price. Mueh said | 1y b
open Lo misinterpretation—every frank <tatement 1s. But as we have s We are
not interested in the few super-eritical folk who may read this. Wi xpeet 1t will IT DOES AFFECT US; an , ve saw 1l coming ud tin !
be received with disfavor by those whom it hits hardest—our rivals: b 1St as take advantage of the gale, we ed was a good time to meet steel w
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1S, they ¢an pick from this Another sald, "\\'.:_\ eXpose mMmside atiairs l‘\“llnl.t.:i proiit on t L eéar ) vl : QOur a €r 1s, L«
busmess is it of the publie’s?"’ will tell von why:
NOW WE NEVER COULD FATHOM the philosophy of the ostrich—nor see {l FLANDERS' FORECAST.
sense of treating as trade secrets, matters that were patent to the whole worl IN MARCH, 1908, at the first meeting of the shareholders of the E-M-F ( ,
You fool nobedy but yourself. Besides, it's bad advertising, for s palpably eral Manager Fland: vioe of: i . < pi
evasive, The reason E-M-F advertising has always been effective was because it manufaeture, said:
was always frank and appealed to reason.
*‘Our strength is in quantity production. We have the talent. the
IT IS A MATTER OF COMMON GOSSIP that vou ecan h.:_\ many ol Lhe best-Enown

makes of ecars at prices ranging down to half the list price. (In

is only fair to say that ‘‘list price,’” with many

manufaeturers, has been

this regard

a mea
ingless term—it represented merely the maximum price they hoped to get fo
produet. E-M-F ‘30" has been one of the few ears that eould be boug
anywhere at less than list price—plus freight eharges from Detroit to destinatio

SUCH PRACTICES MISLEAD the average 'J’i.\k')‘ He is li&_\bl;fu"i. When priee
cutting begins he wonders where it will end. And when ears of sueh well n
makes are offered at half (list) priee, he naturally wonders if it is not the sar
with all. One effect has been to bring up the question, ‘‘Has the demand

automobiles fallen off?"’

THERE IS NO LACK OF DEMAND for automobiles.

and always will remain a necessity in modern life,

The motor ¢ar h

off in demand because the factories that will eontinue in business afi;

of the next few months has subsided, will be unable to more than

steady demand for good motor ears at right priees. Digest that

it means mueh, not only to the trade, but to you as a possible buver.

thing io buy an automobile from a concern that may not be in existen

weeks or months henece.

BUT THERE IS A LACK OF DEMAND for obsolete models.

Some montns,

For ecars with noisy, power-econsuming, trouble-making

transmissions, there Cars with

18 no demand among the knowing.

There never will be a

The answer is easier than you might suppose
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valves and other obsolele features have been a drug on the market for some time.

It is a truism that ears that can be bought at half price are twice too dear

that term applies to obsolete models of any make.

of modern design than sueh an one.

STILL, THAT ALONE DOESN'T EXPLAIN the panicky eondition that
this moment.
selling season of the year.
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Better buy a seeond-hand car

at

This (September and October) has always been, with us, the best
Weather and roads are ideal and evervthing invites
Beside, the prosperous farmers who have always taken the larger

part of our output, are just now reaping bumper harvests and realiving in gold for

them. Why sueh price-eutting at this time, then?

of things eould answer it—and few of those who eould would dare,

fearful of hurting their own business. It doesn’t touch us, how.
g

€r,

and

think it will elarify the atmosphere the sooner to let in some light and ven

tion.
tated.

Every business has its parasites.

lie, as usual, was misled for a time, but every intelligent man inside

knew—and waited for the inevitable. We did—and we were ready for it, as this

ad proves,

NOTE.—This ad is the first of a series of four that will be
published in the next few days. No. 2 will be on the subject of
Manufacturers’ Guarantees and what they amount to. We'll let
the light in on some things in that ad too. The third will not
be for general consumption—addressed to dealers only. We
believe in talking to them openly—of course you may read it
if you choose. Perhaps, on second thoughts, you'd better.
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Every industry is plagued hy promoters
adventurers. The more prosperous the business, the more does it invite the ae-
tivities of such men, The automebile business has been ne exception. The pub-
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IT IS A NATURAL QUESTION—no one who is not familiar with the inside workings
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WAS EVER PROPHECY FULFILLED more completely than that one?
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E-M-F COMPANY,

NEW YORK, N. Y.
CHICAGO, ILL.
PHILADELPHIA, PA,
SAN FRANCISCO, CAL PITTSBURG, PA.
BOSTON, MASS.

REMEMBER THAT WAS IN 1908—April, to be exaet.

alone by its great reputation—

capital, and we will have the factory facilities. We can manufacture
more automobiles of a better gquality at a lower cost than any other
concern now in existence, I verily believe.

‘*Cars of the type I have described (E-M-F 30" five-passenger
touring car, fully equipped) now command prices ranging from $1,500,
$1,600, $1.750 and $2,000. I believe these prices are too high—the
value is not there. That is our opportunity.

‘‘Manufacturing in large quantities, we can buy materials to the
best advantage. Having the cash to pay and take our discounts. we
can under-buy other makers. Most of them are merely assemblers
paying intermediate profits to parts makers. We shall manufacture
every part of our cars—cast our own cylinders, forge and stamp and
heat-treat our own steel, make onr own bodies and every other part.
In this way we can reduce the cost of manufacturing so as to be able
to sell a better car than those I have cited, for about $1,300.

“‘Then if, as I firmly believe, the quality of the car, backed by
the reputation of our organization, will so appeal to buyers as to
create its own market, the selling cost will be so low, we ought to be
able to cut off another fifty dollars and place the car on the market
at $1,250. If we can do that the demand will be greater than we can
possibly supply.

‘‘So much for the coming season. But we must build for the
future. We here believe in the permanency of the automobile bus-
iness—else we would be foolish to invest so heavily in permanent fac-
tories. We must begin now to plan for that future. E-M-F ‘‘30'’ has
been designed with that idea uppermost. We have embodied *hose
features that will meet the needs of the greatest number and endure
longest. From year to year we shall improve wherever possible, but
make no radical changes. Whatever other models we may from time
to time see fit to bring out, they will be merely to fill out the line.
E-M-F **30"" shall remain our standard—our permanent model.

‘“The public has been saying prices of automobiles must come
down. And while the public says many things without deep thought,
and while this is said without a knowledge of the cost of making
automobiles, the public is right, and eventually we hope to be able to
realize that prophecy. But we shall not do it by making a cheap car
in the sense that cheapness means poor quality. That would be fatal

‘“‘Once we have built and paid for our factories and equipment,
standardized our product and perfected it to the degree that will make
few replacements necessary to keep our guarantee good; when we have
developed a car that we can guarantee for a year absolutely; by that
time our customers will be many and they will all, if properly treated,
be our salesmen—then I believe we can vroduce this same car in its
highly perfected state and sell it for NOT FAR ABOVE $1,000!"’

1ess foreeast more aceurate? Was ever a worthier ambition vealized?
So the plan which we

ee in this ““ad’” to place E-M-F ‘30" in

- : : : " A
foundation of this eompany—at its first meeting.

ATLANTA, GA.
SACRAMENTO, CAL.
OMAHA, NEB.

COLUMBUS, OHIO.
LOS ANGELES, CAL.
BOISE, IDAHO.
MEMPHIS, TENN,

CLEVELAND, OHIO. ST. LOUIS, MO.

BUFFALO, N. Y.

Was ever a

an-
the hands of buyers, backed not
there are over 18,000 in use today and every owner
boosting—but backed also by a full year’'s guarantee at $1,000, was laid with the

-
s a WE HAVE SAID WE SAW IT COMING. W
1y man's embarrassment is often another’s oy
WHY DID WE NOT DO IT BEFORE?—f
asked 1t Answer During the first
T arge sums on fact building
other equipment rood business 1
tput of those vears, I'he priee -
{ ntions, and, vou'’ eci other maxers )
b "W SO n‘IAn‘A'_’" Ol HATrrow li
ce,
TODAY WE HAVE $7,000,000 INVESTED
as Flanders **20'" ears. We have practies
erybody knows they are not furnished our
» pay lor those plants they are
> conomieally which 18 to say .
as you know, 80 E-M-F “*30°" and 125 1
FIGURE IT OUT FOR YOURSELF. S
fitty dollars per ear on sueh an output
dn’'t mind paving that muel
A Orge 1 In Lthe car y¢ IV
vou?
YOU SEE, IT'S VERY SIMPLE when vou
! Drass tacks, The lower price will,
places this car within the reae
be eontent with a planetary transmission ab
than they feel they ought to pay -
shall run our plants the year aroun ar
be distributed over the large number of ecars a
1o Most in portant of all, we ean kvt‘}a Cur spil E
L]
WE EMPLOY 12,500 MEN. These and t .
thewr livelihood. They are the piek of the trade—mos e
IS Irom the 1irst. l'i'v'x.\ man is an expert nis line, be 14t an ¥ -
tle importance. That’s what makes it possible for us to make petier ear
Hers—one we ean guaraniee for a year
.
OTHERS ARE RETRENCHING JUST NOW v. We s
double up—the demand is there and will a - W hs
shightest doubt about that. So you see our opportuni a your
factors that make it !ums;h;" and the ceonlidenece that actuates 1 in j Ling
price of this ear at such an undreamed of figure, also makes it possible 1
own the best 30 horse-power family touring ear eve:
have always sald a fust-elass antomobile should be bought for
UNTIL VERY RECENTLY this move was impossible—much as we uld have i
to do it—for you’ll remember we had it in mind fron { wst. L
son when we bought matenials and equipment for the 1 L€ prices
flated I;»».\nmx all reason. The promoters were at their ze at at um g
imale makers found themselves bidding for supplies, agains -
knew could not stay in the business more than a vea: two. Prices of tires a
all other items went soaring. So we had to aw norma
ms—atd that is what we now have DOme il 18 A slun
1sn't—just water finding its level, that’s a
TODAY WE CAN BUY materials at their inirinsie v Paying <h ants
get first attention. This, and the other factors we have ’ d aboy
it possible to realize our fond»st ambition and give vou a ear at a priee i
quality that cannot be equaled by any other concern
LET US IMPRESS THIS FACT UPON YOU: There is hang the ’
model. We eould find no peint to Improve—there wasn't a 8
1910 model. E-M-F ‘30"’ is today recognized as the standard neri
has set the styles and the pace for nearly three vears, We ve it -
for at least three years more, L
THERE NEVER WAS A BETTER MOTOR CAR MADE . er a bett s
thronghout. It's equipped with a S plitdorf magneto that never fa no 1 '
les in efficieney. It is designed for hard work—io be driven not by expert cha
feurs, but by owners. It has proven the most economical ea maintai
ever was made. Kighteen thousand owners will add to , ave said
Lhem.
IF EEM-F “*30"" WAS AN UNENOWN CAR—a new and untrie D —.
be different. This ‘“ad’’ would not then be sue h a thunderbolt t ra I
it is the best-known ear in Amerieca todav. i 1 its
form. Never was a greater record of serviee and of satisfaection
THE YEAR'S GUARANTEE which we anuounced some timme ago—on the 19
—goes with the 1911 model also and at the $1,000 price. And I Tea
guarantee you'll find it is unequivocal —it means just what SAYS—We g
E-M-F ““30°" for one year absolutely. :
PRICE OF FLANDERS ‘20, 1911 Model. is also adjusted to the
It is now $700 for Roadster and Runabout types; Tourabout, 7 W .
said much about this ear in this ““ad’’—wasn 't room. We will - 4

Automobile
E-M-F BRANCHES:

SOUTH BEND IND.
INDIANAPOLIS, IND.
LOUISVILLE, KY.

Wateh for it—it will be enlightening.

Manufacturers, Detroit,

WASHINGTON, D. C.

MILWAUKEE, WIS.
MINNEAPOLIS, MINN,
FARGO, N. D.

PORTLAND, ORE.
SEATTLE, WASH.
KANSAS CITY, mo.
SAN ANTONIO, TEX.
DALLAS, TEX,

SIUDEBAKER BROS. C0. OF UTAH

Ind. 990. Bell 3797
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-Mich.

OKLAHOMA CITY, OKLA
SALT LAKE CITY
SIOUX PALLS S. D =
SPOKANE, WASH
DENVER, COLO.

‘Second South and Second East

UTAH




